Social Media Survival Guide
3 THINGS TO DO BEFORE YOU BUILD YOUR
SOCIAL MEDIA CHANNELS
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Hello! I'm Teresa

And I'm a social media nerd. It's true.
Thank you for downloading my Social Media Survival Guide. I hope
that this will give you some insight into things you must do before
setting up your social media channels. Ultimately, the goal of
completing these things first will increase the effectiveness of your
efforts and bring you the income your business needs.
Since we may be meeting for the first time, I'm a Social Media
Manager and Strategist for small to medium sized businesses who
want to put their best face forward on social media through
intelligent, creative, and on-message imagery and copy. I like to
think of myself as saving my clients hours of frustration and time
that they will never get back by figuring out their social media and
making it work within budget.
This guide was created to help those wanting to get started on
social media and not knowing where to start. When I consult with
clients they need to understand the basics before diving into tools
and specifics. I'm going to share my top 3 things you should do
before building your social media channels. Plus, I'm going to
provide worksheets to complete these tasks.
If you like what you read and learn, join my email list or contact me
to talk about how you can save time and money on social media
HE LAST WAVE
through my website.Twww.baumgardnersocialmedia.com
Wishing you well,,

Teresa A L E X

KEULS

#1 Define Goals
THIS IS IMPORTANT!
Defining your goals is what will drive everything you do on social
media. If you have a marketing plan, then your social media efforts
should fall under the overall marketing plan by tying into those
marketing efforts.
So, what's your goal with social media?

CHAPTER ONE

Are you trying to build an email list? Are you needing to engage
existing and future customers with new products? Get more
attendees to events? These goals should be specific because they
will drive all your tactics. Because there are so many things you can
do with social media; video, events, slideshows, links to websites,
etc., having these goals will help focus and measure results.

For Example
Let's say you are a restaurant in wine country who serves local
organic food and tequila with a famous chef who is from California.
Your goal could be to increase reservations and walk ins for
lunch by 10% in the next 3 months.
Your goal could be to increase the number of email subscribers
to your email list by 25% in the next 6 months.
Your goal could be to sell out an event coming up.
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Social Media Goals
My social media goals are:

#2 Define Your Ideal Client
If you don't know who you're talking to, you can't be effective.
Now, you most likely know your clients very well but have never put
it down on paper and really thought about aspects of your client
that will help you be more effective on social media. Having your
ideal client's needs, wants, desires, pain points, and interests dialed
in will help both craft effective copy as well as select imagery that
let's your ideal client feel as if you're speaking directly to them.

For Example
Let's continue our restaurant example. Our organic local
ingredients focused restaurant has a clear ideal client. Some key
characteristics may be:
Female
Married
Has 2 kids
Goes to local restaurants
Buys organic food
Shops at Whole Foods
Interested in the climate and climate related websites
Reads blogs, news, and interest items from Mother Jones, and
similar sites
You get the picture, it's a profile of the people who would be most
interested in your business!

Ideal Client
My ideal clients:

#3 Select Words That Reflect Your Brand

Following the definition of your ideal client, you'll want to define
your brand voice by crafting a list of words that reflect how you
want your brand to stand apart from others. This may be defined in
your marketing plan under Brand Guidelines, or you many not have
defined these but it's just something you know in your head. If
you're contracting a social media manager, this is critical
information to have. Even for a business that is established and
maybe your first social media person moves onto another job, or
leaves unexpectedly, having these items defined and written down
can mean an easier transition to the next social media manager.

For Example
Some key words that we'll use to thread into our copy and as
hashtags could include:
Organic

Chef

Local

Sustainable

Wine Country

Lively

Natural

Focused on high

Sonoma County

quality

Original

Community

Craft

Locals

Tequila

Innovator

Casual

Cocktails

You get the picture, it's a profile of the people who would be most
interested in your business!

Key Words
My key words are:

I hope that you have found this guide helpful! If you have any
questions about starting your social media, please reach out to me!
Visti me at facebook.com/baumgardnermedia/ or through my
website at http://www.baumgardnersocialmedia.com
Wishing you continued success & well being!
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Thank
you!

